





Vacation Magic is published by 
Disney Vacation Club 
P.O. Box 10350 
Lake Buena Vista, FL 32830 


Questions or Comments 
about Vacation Magic? 
E-mail: 
VacationMagic@disneyvacationclub.com 


All dates, times, events and 
prices printed herein are subject 
to change without notice. 


MOVING? 
Please mail your change 
of address to: 
Member Services 
Disney Vacation Club 
200 Celebration Place 
Celebration, FL 34747 


MEMBERSHIP QUESTIONS? 
Contact Member Services: 
(800) 800-9800 * (407) 566-3800 
Fax: (407) 938-4151 


Monday-Friday 
9 a.m.—5:30 p.m., Eastern Time 


Thursday until 7 p.m. 


TTY Telephone Number for Guests 
with Hearing Disabilities 
(800) 800-9837 * (407) 566-3320 


Membership questions e-mail: 
members@disneyvacationclub.com 
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Member Web site 
\ www.dvcmember.com 


| Know your neighbor 


\ Meet our “cover crew” 
on page 23. 
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Dine your way: As many of you 
know, last year marked the debut 
of the Magic Your Way package, an 
innovative Walt Disney Worlds 
program that lets Guests tailor 
their vacations to their individual 
needs by selecting the exact number of days they wish to play in 
the Theme Parks and adding various options to their tickets, such 
as the Water Park Fun & More option. In addition, the Magic 
Your Way with Dining option debuted and has proven to be 
especially popular. 

Since most Disney Vacation Club Members don’t purchase 
Walt Disney World vacation packages, they weren't able to enjoy 
this dining option. 

We’ve heard your requests for the opportunity to purchase 
the Disney Dining Plan during the past few months, and we've 
worked diligently throughout that time to make it happen. That’s 
why I’m so pleased to report that we’ve been successful, partner- 
ing with Walt Disney World Food and Beverage leaders to allow 
Member Services to book the Disney Dining Plan for Members 
staying at a Disney Vacation Club Resort at the Walt Disney World 


Disney WORLD: The Disney Dining Plan isn’t the only exciting 
offering to enhance the Member experience, as a variety of new 
travel destinations recently joined the fold. 

Thanks to new exchange options available now at the Tokyo 
Disney Resort» (Disney's Ambassador Hotel and Tokyo DisneySea 
Hotel MiraCosta#) and the Hong Kong Disneylande Resort 
(Hong Kong Disneyland Hotel and Disney’s 
Hollywood Hotel), The Disney Collection now 
lets you enjoy every Disney destination on the (es 
planet through the magic of Membership! 1s 

Even the most seasoned Disney fan will 
get a fresh perspective at these unique 
vacation spots. 

Venture to Tokyo to see what the Main 
Street, U.S.A. area (known at Tokyo 
Disneyland Park as World Bazaar) looks like 
under glass, and explore exotic ports of call in 
the one-of-a-kind Tokyo DisneySeae Park. 

Then see how lush green mountains give 
a familiar castle a breathtaking new look at 
Hong Kong Disneyland Park, our first foray 
into China. 





Dining plan, new destinations join magic of Membership 


Resort (this excludes, of course, Disney’s Hilton Head Island 
Resort and Disney’s Vero Beach Resort). 

Member Services is booking reservations for the Disney 
Dining Plan now for arrivals on and after April 1. Be sure to ask 
for more details about the Disney Dining Plan the next time you 
call Member Services to book a 
Walt Disney World vacation. 

This is just the latest way 
we re working to ensure that 
you, the ultimate Disney 
Guests, continue to enjoy the 
ultimate Disney experience. 
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Add these new options to our existing Disney-vacation 
opportunities in California (including Disney’s Grand 
Californian Hotele, which recently reduced Vacation Point 
requirements by 25 percent), Florida and France, and you have 
the ultimate Happiest Celebration On Earth. 

I’m also excited to tell you that Adventures by Disney™, a 

new Disney experience featuring group tours of such travel 

destinations as the Canadian Rockies, Costa Rica, 
Hawaii, Italy, London, Paris and Wyoming, is 
now available to Disney Vacation Club 
Members using Vacation Points! 
Visit www.dvcmember.com to learn how you 

can be among the first travelers to experience 

this new Disney offering. 

(Speaking of the Member Web site, look 
for details about the site’s latest enhance- 
ments in the “Around the Neighborhood” 
section of this magazine. You asked; we 
listened! ) 

Call Member Services for details about all 
of these Disney-vacation options. 
Happy travels! 
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With the “dog” days of summer still months away, now’s the 
perfect time to plan ahead for Mother’s Day (May 14) and 
Father’s Day (June 18). 

Vacation Magic is here to spark your imagination by high- 
lighting a few Member Perks that'll help you celebrate your 





From pubs to putting greens, Dad will feel right at 
“home” with these fatherly perks. 


@ ESPN Club: Welcome to 13,000 square feet of s ports 
Hiss. Take in a live sports - radio broaccast, catch a glimpse of 
visiting sports stars and try your hand at interactive sports 
games, all while enjoying a 10 percent lunch discount 

( excluding alcohol, tax and gratuities). And, of course, this 
Disney’s BoardWalk club has all the big games covered on a 
myriad of television monitors. (Even the restrooms feature 
wall-to-stall screens!) Dad may be lost forever. 


@ Sosa Family Cigars: The age-old tradition of hand- 
rolled cigars lives on at Sosa Family Cigars at Downtown 
Disney West Side, and Members enjoy a 5 percent discount 
off any purchase of $25 or more. 


@ Golf Membership: Dad can hit the links “fore” a 
smaller price by taking advantage of the exclusive Disney 
Vacation Club Golf Membership, which entitles the Member 
and as many as three Guests to enjoy special rates at Walt 
Disney World» Golf Courses after 10 a.m. These Golf 


Reward yourself 








Mom and Dad (or your own parenting prowess) at the Walt 
Disney Worlds Resort. 

For even more ideas, visit the Member Perks section of 
www.dvcmember.com, and be sure to read the latest edition of 
Portable Perks when you check into your Resort. 


Memberships, available at the discounted price of $50 plus 
tax, include other perks as well, such as golf-bag storage, 
club- and shoe-cleaning services, and more. For details, visit 
any Walt Disney World Pro Shop, or call (407) 939-1313. 


@ Raglan Road™: Shepherd’s pie prepared with Angus 
beef. Colorado lamb with a wine 
sauce that takes three days to 










from Boston. Chef Kevin 
Dundon has satisfied everyone #g 
from Queen Elizabeth to Brad 
Pitt with his culinary staples, 
and now Dad (or anyone for that 
matter) can enjoy this fare at a 
10 percent discount (excluding 
alcohol, tax and gratuities) at the 
new Raglan Road Irish Pub & 
Restaurant at Pleasure Island. The chef 
calls it “fine dining standards in a casual 
context — with Celtic creativity.” (And 
the beer’s pretty good too!) 





Disney Rewards® Visa Card is the most rewarding way to pay for these special offers, as every purchase will earn you Dsney 
Rewards™(1) redeemable for a variety of Disney purchases, including food and merchandise in the Disney Th eme Parks. 

For a limited time, Disney VacationClub Members who become new Disney Rewards Visa Card mem bers 
will receive a free $50 gift(2) after their first card purchase. For more details abo ut becoming a Disney Rewards Visa 
Cardmem ber, call (800) 940-8762 and mention code 693N239, or visit www.dvc50disneyrewa rds. com. 















(1) Disney Dream Reward Dollars™ are subject to the terms and conditions of the Disney Rewards™ Program. Once enrolled, your rewards disclosure will be sent to you 
containing all program guidelines, restrictions and benefits. 
(2) This offer is limited to a one-time award for new Cardmembers of 50 Disney Dream Reward Dollars™ upon approval of your application for a Disney Rewards Visa 
Card and first use of your card. You must use the phone number, website, or application (if provided) contained herein to be eligible for this offer. New cardmembers 
applying for this offer may not be eligible for other new cardmember premiums. Please allow 4 to 6 weeks after your first purchase, balance transfer, use of any checks that 
access your account, or cash advance. The 50 Disney Dream Reward Dollars™ will be credited to your rewards account and are subject to the terms and conditions of the 
Disney RewardsSM Program. Your award of 50 Disney Dream Reward Dollars™ can be redeemed for $50 worth of Disney merchandise, park tickets or other services at most 
Disney locations. See your Rewards Guide for more information. Must use card in order to receive your gift. 


wie 


Disney Rewards Visa Card available to U.S. residents only, 18 and older(19 in AL and NE), and subject to credit approval. Disney Rewards Visa Card is issued by Chase Bank USA, 
N.A. and may be serviced by its affiliates. 
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Whether she’s relieving stress with a deep massage or 
indulging her sweet tooth with a decadent dessert, Mom 
will be queen for a day with these tempting perks. 


@ Basin: All-natural bath-and-body products, from 
specialty soaps and bath crystals to scented lotions and 
candles, are among the Basin products designed to turn 
any home into a private spa. This Downtown Disneye 
Marketplace shop offers Members a 10 percent discount, 
so Mom may have a little extra pep in her step as she 
browses through the fragrant boutique. 


@ The Spa at Disney’s Saratoga Springs Resort: Those 
Basin products may give Mom the spa experience when 
she gets home, but why wait until the vacation ends to let 
the pampering begin? The Spa at Disney’s Saratoga Springs 
Resort, home to a vast array of healthy and relaxing spa 
treatments reminiscent of historical Saratoga Springs, N.Y., 
offers Members a 20 percent discount on select treatments 
(excluding tax and gratuities). For details and reservations, 
call (407) 827-4455. 








@ Guerlain’s La Signature: La Signature boutique, one 
of France’s leading makers of cosmetics, fragrances and 
other ladylike luxuries, offers its creations at Guerlain’s La 
Signature boutique shop in the France pavilion at Epcote. 
This tranquil shop is offering Members a complimentary 
gift with any purchase of $75 or more while supplies last, 
so Mom won't want to waste any time. 


@ Ghirardellio Soda Fountain & 
Chocolate Shop: Decadent sundaes, 
shakes, floats and malts reign 
supreme at this Downtown Disney 
Marketplace tribute to a San 
Francisco staple. A 10 percent 
discount will have Mom feeding 
her sweet tooth in the soda foun- 
tain and purchasing confections 
from the retail shop to her heart’s 
content. (There’s even fat-free, 
sugar-free options for Moms 
looking to indulge with caution.) 































FOR MOM & DAD TO ENJOY ... TOGETHER 


Of course, the greatest gift for Mom and Dad (we 
hope) is time spent together. With that in mind, Vacation 
Magic invites you to make a date with these couple- 
friendly perks. 







@ Romantic dinner: Citricos at Disney’s 
Grand Floridian Resort & Spa (open for 
dinner Tuesday-Sunday) and the 
Concourse Steakhouse at Disney’s 
Contemporary Resort offer Members a 

10 percent discount (excluding alcohol, 
tax and gratuities). Note that the | 
Citricos dinner discount is available f \ 
for seatings 5:30-6:30 p.m. and i _ 
9-9:30 p.m., and the Concourse 
Steakhouse discount also is available 

for lunch. Call (407) WDW-DINE (939- 

3463) for reservations. 


@ Kid-free fun: When calling (407) WDW- 

DINE for those dinner reservations, be sure to ask about 
childcare services available through Children’s Activity 
Centers at several Resorts, as Members now geta 


10 percent discount at these centers! (You may book as far 
as 90 days in advance, so plan ahead!) Visit the Member 
Perks section of www.dvcmember.com for more details 
about this perk. 


@ Members-only fashions: What's cuter than a 
couple in matching clothes? Be cute in Members- 
only style with Member clothing at your 
~— _ Disney Vacation Club Resort's 
' > merchandise shop. 
| 


i @ Carpe p.m.: Now that you're 

‘ looking so cute, it’s time to seize the 

' night at Pleasure Island. Club hop while 

saving $4 a person on admission for 

} everyone in your party ages 10 or older 

(your Guests ages 3-9 will save $3 a 
person). If you're bringing the kids, 

remember that that a parent or guardian 
age 21 or older must accompany their Guests 

ages 18 or younger, and BET Soundstage™ Club and 

Mannequins Dance Palace admit only Guests ages 21 or 

older Thursday-Saturday. 
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Great Scot! 





Would a European escape be music to your ears? Then Royal Botanic Garden, a 70-acre park filled with lush flowers 
follow the sound of bagpipes to Scotland, recognized by many and foliage. Then stroll through the rest of New Town, where 
travelers as one of the world’s most beautiful and storied the hospitality of local restaurants will have you enjoying some 
countries. “royal treatment” of your own. Or simply explore New Town’s 


Your Disney Vacation Club Membership offers several majestic lanes and beautiful Georgian architecture that helped 


opportunities to visit Scotland 
by arranging an Interval 
Internationale exchange 
through the World Passport 
Collection, sending you right 
to the heart of a truly 
legendary nation. 

Travelers to this vacation 
destination discover a unique 
blend of ancient Scottish 
tribal heritage and enduring 
influences from England, its 
neighbor to the south. 
Whether you're looking to 
wander the streets of fashion- 
able cities, tee it up at seaside 
golf courses or discover 
ancient castles, Scotland offers a 
hearty breadth of options. 

The nation’s capital, 
Edinburgh, is a shining example 
of this diversity, combining the 
bustling activity of a modern 


European metropolis with medieval 
influences from days of yore. Begin 
your exploration of the city on the 
Royal Mile, home to numerous his- 


torical sites evoking a time when 


and queens ruled the land. At the end 
of the Royal Mile sits Edinburgh 
Castle, a 12th century structure that 


Edinburgh earn its 19th 
century nickname, “The 
Athens of the North.” 
Just a short ride from 
Edinburgh is Scotland’s 
largest city, Glasgow, where 
urban sophistication comes 
alive through seemingly end- 
less art festivals and exhibi- 
tions. The city’s downtown, 
with a street design reminis- 
cent of Manhattan, provides 
". an assortment of shopping 
and dining opportunities. 
_ Walk through the city’s 
_ “Golden Z” retail district 
_ for the latest from world- 
famous clothing labels 
_ and independent bou- 
-=,— tiques, or take in an 
“© opera performance at 
_ The Theatre Royal. The 
_ architecture of the city 
| ranges from Victorian 
to ultra-modern, 
offering mile after 
_ mile of unique sight- 
seeing opportunities 
for visitors and native 
_ Glaswegians alike. As one of the cultural cen- 
ters of the United Kingdom, Glasgow is the perfect comple- 




































Site B alee etl 


kings 


remains a stately vision of Scottish | ment to the historic flavor of Edinburgh and a charming transi- 
pride. Perched high above the city on volcanic rock, the castle tion to the serenity of Scotland’s isles and lakes. 
houses the Crown Jewels of Scotland, the National War Museum As you jaunt northward among the rugged highlands of the 
and the Stone of Destiny, a symbol of Scottish sovereignty on countryside, reflect on your travels at Loch Lomond, one of 
which several generations of leaders were crowned. Scotland’s premier vacation destinations. A mere 30 minutes 
From the towers of Edinburgh Castle, gaze northward to from Glasgow, Loch Lomond is an escape that feels worlds away 
the New Town area, where pubs and quaint courtyards dot the from the fast-paced city. The Loch also is the largest inland body 
landscape. And on your way to New Town, make a stop at the of water in the British Isles and defines a region awash with 


5 W dvcmember. com 


quaint harbors, hiking trails and seaside golf courses known the 
world over. Depart on a boat tour to explore the islands and 
hidden coves of the loch itself, or stay on land and don a kilt to 
attend a brawny Highland Games competition. For an exotic 
twist, travel to the nearby coast and the Hebrides islands, where 
you may be able to spot dolphins and whales swimming in the 
North Atlantic. 

Traveling back across the Scottish mainland towards the 
North Sea, make a stop at Stirling Castle, a remarkably well- 
preserved fortress that dates from the 13th century. The castle 
holds a special place in Scottish history, as it marks the site 
where national hero William Wallace led troops to one of their 
greatest victories over English invaders. That ill will now faded, 
visitors to Stirling Castle are greeted with the greatest of 
hospitality. Wallace, depicted in the film Braveheart, also is 
honored at the adjacent Wallace Monument, a 200-foot tower 
overlooking the fields where Scotland’s freedom was won. 

Tourists caught up in the conquering spirit should test their 
skills at St. Andrews Links, the birthplace of golf and home to 
many of the sport’s most memorable and prestigious tourna- 
ments. Be sure to play a round at the Old Course, where local 
caddies will provide sage advice as you experience golf’s 
ultimate destination. Whether you choose to hit the links or 
pursue other activities, you'll want to swing through the 
surrounding Kingdom of Fife, a region offering medieval 
ruins, ancient cathedrals and sandy beaches that will hit the 
mark for every family. 

If walking the hills and swales of St. Andrews Links puts 
you in an outdoor mood, venture to Scotland’s North 
Highlands region and the picturesque city of Aviemore. Here, 
you ll savor mountain views and a pine tree-laden landscape 
perfect for skiing, hiking, or just a calming retreat. Reconnect 
with nature at the majestic Cairngorms National Park, the 
most expansive park in the United Kingdom. Or discover the 
charming pubs of the North Highlands and sample world- 
renowned culinary delights such as Aberdeen Angus beef, fresh- 
caught salmon or whisky from one of many local distilleries. 
And be sure to bring your camera for a daytrip to Loch Ness, 
where several boat tours are available to visitors in search of the 
elusive Loch Ness monster. You never know what you'll 
encounter in the North Highlands, but it’s a safe bet that out- 
door fun and adventure won't be hard to find. 

Whether you're looking to experience the charm of 
northern Europe on foot, aboard a boat or from the towers of 
an ancient castle, Scotland provides a vacation adventure you'll 
remember for ages. For information about Member Getaways 
to Scotland or any destination worldwide, contact Member 
Services. Vacation reservations are subject to availability, and 
holiday weeks often aren't available. For a complete list of 
current World Passport Collection destinations, visit 
www.dvcmember.com. 

Look for more fun getaways in the next issue of 
Vacation Magic. 





A whole new World of Disney. 


Since 1996, the World of Disney store at Downtown Disneye 
Marketplace has been the epicenter of Walt Disney Worlde 
shopping. 

Now 10 years later, the sprawling store is preparing for a 
re-launch that'll give the Guest experience a lot more, well, 
experience. 

“Guests are going to create their own magic like never 
before,” Experience Development Manager Sonia Beard told 
Vacation Magic. 

The re-launched store, debuting officially in April, will offer 
new interactive areas created for young boys and girls. 

Disney Princesses will reign supreme in the girls’ room, where 
young ladies will create their own wands and tiaras, and even 
undergo a complete princess makeover in the Fairy 
Godmother’s “Bibbidi-Bobbidi Boutique” (where we understand 
glitter is all the rage). 

For the boys, there’s just nothing like a good day of pillag- 
ing. That’s the theory behind the boys’ room, where young 
pirates will fill their own treasure chests (or skulls if they 
prefer), test out the latest video games from Buena Vista Games 
and more. 

While the rest of the store will continue to offer its broad 
mix of products for the entire family, expect some visual sur- 
prises at every turn. 

“Even the outside of the store is evolving,” Sonia revealed. 


Berman headlining ESPN The Weekend 


Chris Berman, recognized as the patriarch of the ESPN 
family, has signed on to appear at the third annual ESPN The 
Weekend March 3-5 at the Disney-MGM Studios. 

This star-studded fan fest, included with Disney- 
MGM Studios admission, lets Guests be part of the 
audience for live and taped telecasts of ESPN shows, 
see athletes and ESPN personalities in motorcades and 
talk shows, take their best shot in an interactive sports 
area, enjoy a sports edition of Who Wants To Be A 
Millionaire-Play It! and more. 

This will mark the first appearance at the 
event for Berman, who joined ESPN as a 
sports anchor in October 1979, just one 
month after the network’s inception. Since 
then, Berman has anchored everything 
from “SportsCenter” to “Sunday NFL 
Countdown,’ earning six National 
Sportscaster of the Year awards in the 
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“We're adding a beautiful royal-carriage icon above the girls’ 
entrance, a towering Stitch icon above the boys’ entrance and 
new window displays throughout the building.” (Watch out for 
that Stitch icon. We've heard he spits.) 

This World of Disney makeover is taking place in phases, 
allowing the store to remain open throughout the process. 


; 
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The Princess Room will turn little girls into Disney royalty. 





process. (His 1989 win made him the first cable sportscaster to 
earn such honors.) 

While ESPN The Weekend organizers continue to sign stars 
to take part in the event, Vacation Magic got a sneak peek at 
the RSVPs. Linda Cohn and Stuart Scott are among the 

“SportsCenter” regulars planning to attend, as are ESPN 
Radio personalities Colin Cowherd (host of “The Herd”), 
and Mike Golic and Mike Greenberg (hosts of “Mike & 
Mike in the Morning”). 

Meanwhile, basketball Hall of Famer Julius 
Erving (known as “Dr. J”) and National Football 
League star Brian Urlacher are among the ath- 
letes packing their bags for Florida. (Actually, 
Dr. J isn’t doing much packing, as he calls 
Central Florida home.) 

Watch www.espntheweekend.com for 
more details about this event. (All celebrity 
appearances are subject to change.) 


n the name of love 

Love is in the air at Epcote, where event planners are putting 
the finishing touches on a romantic overlay for this year’s Epcot 
International Flower & Garden Festival, which runs April 21- 
June 11. 

From Cinderella’s rise to royalty to the visionary beauty 
who learned to love a beast, timeless tales of Disney courtship 
will play out among the more than 20 million flowers set to 
bloom at this year’s event. 

“Romance and flowers are a 
perfect match, and Disney is rich 
in love stories,” Disney’s 
Horticulture Area Manager 
Eric Darden told Vacation 
Magic. “Tapping into these 
stories lets us present this 
annual event like never 
before.” 

The romantic vibe will 
begin just inside the Park’s main 
entrance, where a grand topiary 
display will depict Donald Duck 
boating through a heart-shaped 
tunnel of love with gal pal Daisy on a 
sea of blue flowers. 

Other famous Disney duos will get the 
topiary treatment as well, with Mickey Mouse 
and Minnie Mouse, Belle and the Beast, Lady and 
the Tramp, and Cinderella and Prince Charming all set 
to go green. These “chlorophyll couples” pay tribute to a 
new series of U.S. postage stamps celebrating Disney romance. 



















Those postage stamps, the last in a series of three Disney- 
themed stamp collections, will debut with the festival on 

April 21. (Guests will have the opportunity to purchase the 
collectible stamps with a special postmark that day at Epcot and 
in the Downtown Disneye area.) 

Other new twists to this year’s event include an update to 
the Flower Power Concert Series, which will expand to include 
iconic bands from the 1970s; the debut of The Garden Party, 

.. where experts from The Home Depot will 
share tips for turning your yard into a 
celebration hotspot; and Tinker Bell’s 
Fairy Garden, an interactive area 
_ created especially for young Guests. 
Among the returning favorites this 
year will be Minnie’s Magnificent 
- Butterfly Garden, which debuted 
in 2005. 
“That proved to be among our 
biggest hits ever,’ Eric said. “We’ve 
~~ received many letters from families about 
the memories created by their kids’ first 
up-close encounters with butterflies.” 
For more information about this year’s festival 
offerings, from France’s Fragrance Garden to 
themed weekends to expert seminars, visit 
www. disneyworld.com/flower. 

And look for more details about this year’s Flower 
Power Concert Series in the March edition of Vacation Magic 
E-mail Update. (If you don’t receive this e-newsletter, see 
page 24 for registration information.) 


The way Nala looks at Simba during the “Can You Feel the Love Tonight?” number in 
1994’s The Lion King. She got Simba to drop his whole “Hakuna Matata” lifestyle with 
those knowing glances. Talk about magic! 


& 


The spaghetti scene in 1955’s Lady and the Tramp. Two dogs slurping down the same 
leftover noodle in a back alley may sound disgusting, but animators somehow made this 
canine carb-loading downright heartwarming. (Shameless plug: Lady and the Tramp 
will be available in a special-edition, two-disc Disney DVD set beginning on Feb. 28.) 


$ 


The Prince awakening Snow White with his kiss in 1937’s Snow White and the Seven 
Dwarfs. None of the romantic moments we considered would have been possible if this 
scene didn’t connect with audiences in such a big way. 
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Art that pops 

If art is a feast for the eyes, the new Pop Gallery at 
Downtown Disneye West Side is dishing out some visual desserts. 

Located at the former site of the Guitar Gallery (adjacent to 
the AMCo Pleasure Island 24 Theatres near the entrance to 
Virgin™ Megastore), the recently opened gallery features origi- 
nal, high-end paintings, sculptures and more. 

“We've created an open, comfortable place to discover some 
incredible limited-edition artwork,” said gallery owner Ron Hoy, 
who also is the proprietor of the nearby Hoypoloi gallery. 

The brightly colored artwork that provides the gallery’s 


‘Sign’ of spring 
Ask young baseball fans to describe their favorite Spring 
Training experiences at Disney’s Wide World of Sportse Complex, 
and you may not hear about the games themselves, but rather, 
the pre-game hunt for autographs. 
To help kids maximize their autograph opportunities dur- 
ing their next Spring Training visit, Vacation Magic got some 
=. “insider” advice from someone who has spent his entire life 
A in baseball — Atlanta Braves first baseman Adam LaRoche 
(pictured left). 

The son of former Major League Baseball pitcher Dave 
LaRoche, Adam grew up around players and drew inspi- 
ration from those who reached out to their fans. 

“T watched big stars like [former Chicago White 
Sox star] Frank Thomas take time out to sign 
autographs for kids, and I emulated that when 

I began my playing career,’ LaRoche recalled. 

Here are a few of LaRoche’s autograph- 

seeking tips: 


as 


“American Idol” winner 
no celebrates daughter 
birthday with a spin In a 
e Magic 


Zion’s Idol: 
Fantasia Barri 
Zion’s fourth 
Mad Tea Party teacup at th 
Kingdome Park. 
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Fox and the hound: Actress Vivica A. 4 
Fox takes time from her family’s Magic 
Kingdom visit to enjoy a moment with 
Pluto near Cinderella Castle. 





The other “pop” comes 
courtesy of champagne corks, eet 
thanks to the 8-10 varieties of the bubbly libation available — 
at the gallery’s champagne bar. 

Ron sees the gallery as an “edutaining” experience, saying, 
“Whether youre learning about the art, the artists or even the 
champagne, we want you to have fun doing it.” 


Be a kid. “To me, it’s all about the kids. I'll sign for adults 
on occasion if there’s time, but the kids are always my priority.” 

Arrive early. “Between drills at early Spring Training work- 
outs and between pre-game batting-practice sessions are great 
times to approach us [behind the rails near the Braves dugout]. 
During drills and games, of course, we need to focus on our 
jobs, and most fans understand that.” 

Speak respectfully. “You'll always have more success when 
you ask politely.” 

Look for LaRoche and other Braves stars this spring at The 
Ballpark at Disney’s Wide World of Sports Complex. For the full 
schedule, visit www.disneyworldsports.com. Shop for tickets by 
phone at (407) 839-3900, online at www.ticketmaster.com or in 
person at the Disney’s Wide World of Sports box office. 


Member exclusive: Visit www.dvcmember.com for details about 


a Member-exclusive Spring Training gathering in the works! 











Dancing with the Goof: “D 
the Stars” 


Kelly Mon 


. ancing with 
and “General Hospital” standout 
aco checks out Goofy’s dance 
moves at the Disney-MGM Studios. 








Be on the lookout for 2 
theatrical hits from 2005 this spring 
on Disney DVD, including Chicken 
Little, pictured here, on March 14 and 
The Chronicles of Narnia: The Lion, 
The Witch and The Wardrobe on 
March 28. DVD release 
dates are subject to 
change, so visit 
www.disneydvd.com 
for updates. 


Funnyman Tim Allen, 
who rose to fame on 
Touchstone Television’s hit 
1991-1999 series “Home 
Improvement,” has since starred in 6 
theatrical films for The Walt Disney Company, including the 
recently wrapped remake of the 1959 Disney classic The Shaggy 
Dog. In the new film, opening in theaters on March 10, Allen 
reprises Disney Legend Fred MacMurray’s role as a man trying 
to live a normal life despite the fact that he sometimes turns 
into a sheepdog. Look for Allen to expand his Disney portfolio 
further this winter with the release of The Santa Clause 3. 



















The Ballpark at 
Disney’s Wide World of Sports Actor Kiefer Sutherland shared top billing in the 2004 
Complex at the Walt Disney ©} film Taking Lives despite appearing on screen for less 
World Resort will host 6 of the 39 World than 4 minutes. The actor (or at least his voice) will 
Baseball Classic tournament games in March. This inaugural back his billing with far more screen time in The Wild, a 
16-team tournament will feature many of the world’s best computer-animated Walt Disney Pictures release hitting theaters 
players competing for their home countries and territories. on April 14. Sutherland voices a teenage lion accidentally 
The games at The Ballpark will feature teams from the shipped to Africa from the New York Zoo. Now running free, his 
Dominican Republic, Venezuela, Australia and Italy. An exhibi- zoo pals must put aside their differences to help bring him back. 


tion match-up between the Venezuelan team and the Atlanta 
Braves also is in the works. For World Baseball Classic tickets, 


visit www.worldbaseballclassic.com. Walt Disney holds the all-time Academy Awards record, 
26) having won 26 Oscars during his career, including 
three Special Awards and the Irving 


34) A Cast of 34 performers will bring Disney’s animated G. Thalberg Memorial Award. 













classic and author Edgar Rice Burroughs’ jungle to the Tinseltown's elite will look to bring 





stage in the new Broadway musical TARZANe. Opening home a little gold of their own at 
this spring in New York City’s Richard Rodgers Theatre, the the 2005 Academy Awards cere- 
production features new music by Phil Collins, who won an mony, airing live March 5 
Academy Award for his work on Disney’s Tarzan animated on ABC. 


feature (1999). Visit www.disneyonbroadway.com to learn more 
about this and other Disney Theatrical Productions. 





Did you know that the original Star Wars film earned 10 
Academy Awarde nominations and won the Oscare in five of 
those categories? The saga launched by that 1977 hit contin- 
ues to fuel Star Wars Weekends at the Disney-MGM Studios, 
where fans meet their favorite characters, brush up on their Jedi 
skills, show off their intergalactic knowledge and more. The Theme Park is 
preparing to host this year’s event during multiple weekends in late May and 
early June, so watch Vacation Magic E-mail Update for details. (See page 24 to 
learn how to register for this e-newsletter. ) 





California Adventureo Park. 


Take a walk in Walt’s footsteps 


Part of the charm of Disneylands Park is the historic context 
that comes with being Walt Disney’s original masterpiece. 

Today, Guests may experience the Park through the unique 
perspective of its creator by embarking on “A Walk in Walt’s 
Footsteps.’ The three-and-a-half-hour tour, available twice daily, 
shares Walt’s stories and little-known facts about the happiest 
place on earth. 

Along the way, Guests take a sneak peek into the lobby of 
the legendary Club 33 (a private-membership club created for 
Walt’s special Guests), enjoy a private lunch on the balcony of 
the Disney Gallery (a space designed originally to serve as an 
apartment for Walt and Roy Disney) and more. 

Guest Relations Cast Member Melinda Cruz told Vacation 
Magic that conducting the tour is among the highlights of her role. 

“All of us who lead the tour are fans of Walt and his legacy, 
and we consider it an honor to share his stories,’ Melinda said. 

Often, Melinda’s conversations on the tour turn to confirm- 
ing or denying urban legends, such as the stories surrounding 
the name Club 33. 

“Guest have suggested that Walt chose 33 because, when 
tilted, it looks like Mickey Mouse’s initials, or because the club 
was to have 33 original members,” Melinda shared. “The truth 
is, Walt didn’t want to have alcohol in the Park, but he knew it 
would be important to have cocktails available to entertain 
dignitaries in the private club. So, to avoid having the 


Monstropolis goes Hollywood 








Monsters, Inc: Mike and Sulley to the Rescue!, a new attraction inspired by Disney’s presenta- 
tion of Pixar’s Monsters, Inc., is open now in the Hollywood Pictures Backlot area of Disney’s 


The attraction stars gentle giant James P. “Sulley” Sullivan, feisty one-eyed Mike Wazowski and 
other residents of the child-adverse city of Monstropolis, as portrayed in the 2001 film. 

The Academy Award-winning movie followed Monsters, Inc., employees as they generated their 
city’s power by traveling into the human world to carefully harness the screams of frightened chil- 
dren, whom they believe are toxic. That belief fuels the city’s panic when an errant little girl nick- 
named “Boo” accidentally follows Mike and Sulley back into Monstropolis. 

That’s where the attraction picks up. Guests in Monstropolis taxicabs join Mike and Sulley on 
their mission to safely return “Boo” to her bedroom. Along the way, Guests must elude the frenzy of 
trucks, helicopters and yellow-suited personnel of the Child Detection Agency. 

“Guests will laugh and scream as they dash through Mike and Sulley’s world, get ting a Monsters - 
eye view of this detailedand dimensional city,” Walt Disney Imagineer Kevin Rafferty said while 
working on the attraction. “We’re brin ging Pixar’s amazing world of Monstropolis off the screen 
and fully to life with hammers and nails in the classic Disney Th eme Park style of storytelling.” 


Disneyland name appear on the application for the liquor 
license, he created the Club 33 name, based on the club’s street 
address in New Orleans Square, 33 Royal Street.” 

Learn more truths about Walt and his masterpiece by 
adding this tour to your next Disneyland vacation itinerary. 
The tour costs $49 a person and is available for reservations as 
far as 30 days in advance by calling (714) 781-4400. Theme Park 
admission is required. For more details about Disneyland tours, 
call (714) 817-2299. 


“A Walk in Walt’s 


Footsteps” 

asc 
Disneyland Park 
through the eyes 
of its creator. 





Impress your traveling party by sharing these details 
about Walt Disney’s private Disneylando apartment. 





in the Park 
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This rare photo from the 
August 1963 edition of 
National Geographic 
Magazine, left, captures 
Walt Disney and family 
.. enjoying their private 


Disneyland apartment, 
which remains furnished 
», today atop the Disneyland 
Fire Department, 
pictured above. 
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- Unmarked planes, a company called Ayefour anda man _ 
named Walt Davis were among the mysterious newcomers that 
year to Central Florida skies. | 

“Tt had all the makings of a James Bond operation,’ Disney- 
history expert Jim Korkis told Vacation Magic during a recent 
visit in his Epcote office. “And it all started with Walt Disney’s 
dream of creating a new vacation destination that would be 
insulated from the types of businesses that crowded Disneylande 
Park in the years after its opening.” 

That dream, of course, led to what we know today as the 
Walt Disney Worlde Resort. But we're getting ahead of ourselves. 
Let’s start at the beginning. 


Taking flight 

According to Jim (hey, that’s a great name for a sitcom), 
much of Walt’s leisure time in the early 1960s was spent driving 
to his vacation home in Palm Springs, Calif. 

Recognizing that such leisure time was limited, Imagineer 
Bob Gurr introduced Walt to Chuck Malone, a pilot who offered 
timesaving flights on a private plane. 

The two men quickly hit it off, and Walt’s car was relieved 
of its vacation duties. That “rental” arrangement, however, 
would be short lived. 

As Malone landed the plane at the Palm Springs airport 
during one particular trip, Walt peered out of the cabin win- 
dows with his grandchildren, who marveled at a grand piano 
they could see inside a nearby plane owned by Hollywood 
legend Frank Sinatra. 

One of the grandchildren reportedly turned to Walt and 
asked, “‘Grandpa, how come Frank Sinatra has his own plane 
and you don’t?” 
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began peer executives to New York as they prepared for the | 


i Peenanre s exhibitions in the 1964 World’s Fair. 


“During one of those trips, Nov. 22, 1963, Walt nae al 
sidetrip south, making his first scouting flight over Central 
Florida,” Jim explained. “The reason that date sticks in my mind 
so clearly is that, when the plane stopped in New Orleans that 
day for refueling, Walt and his team saw all of these people hud- 
dled around radios and televisions. Walt and the other passen- 
gers soon learned that President John F. Kennedy had been shot.” 

That dark day in American history proved to be a turning 
point in Disney history, as Walt had fallen in love with the possi- 
bilities of building in Central Florida. (Other sites considered 
included Niagara Falls; Daytona Beach, Fla.; and even St. Louis, 
Mo., where Imagineers considered building a two-story, indoor 
Theme Park.) Central Florida’s warm climate and affordable 
land had kicked Walt’s imagination into overdrive. 


Growing the fleet 

The Disney fleet grew that year with the purchase of a 
Grumman Gulfstream plane, which the company put into serv- 
ice in May 1964. 

This new aircraft, the largest in Disney’s eventual collection 
of three planes (the third being a Beechcraft King Air model 
used from 1965-1967), seated 15 passengers and included Walt’s 
special seat, equipped with an altimeter and other gauges, along 
with a phone connection to the pilot. 

Painted white with an understated orange-stripe design, this 
plane took the bulk of Disney’s flights over Central Florida as 
Walt stepped up his secret mission. 

Now repainted and emblazoned with the image of a famous 
mouse, the plane remains on display today as part of the tram 
tour at the Disney-MGM Studios. (Executives continued to use 
the plane for business travel following Walt’s death but retired 
the aircraft to the Walt Disney World Resort on Oct. 8, 1992.) 


Keeping the secret 
While Walt was excited about the Florida project, he didn’t 


join his team on their many return flights to the region until 1964. 


“The company needed to go about this process secretly, 
fearing that land prices would skyrocket if sellers knew Disney 
was behind the purchase,” Jim explained. “And, quite frankly, 
executives didn’t think Walt could keep up the deception, as that 





just wasn't in his nature.” 
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When Walt finally rejoined the group, he traveled under the 
name Walt Davis. 

“This is an old trick used by the FBI,” Jim said. “Pseudonym 
experts recommend using your same first name to avoid hesitat- 
ing when someone addresses you. And using the same first letter 
of your last name helps you sign your pseudonym name more 
naturally. 

“The Davis name worked particularly well since Imagineer 
Marvin Davis, who was married to Walt’s niece, often was along 
for these trips and could present a Davis driver's license to any- 
one who questioned the traveling party’s name. Walt’s brother 
Roy, for this reason, also traveled under the Davis name.” 

Even with the Davis name established, asking Walt to main- 
tain a low profile was no easy task. 

“Eating breakfast in Odan doin 1964, Walt had a waitress 
tell him that he looked a lot like Walt Disney,” Jim said. 

“For getting his assumed iden tity, Walt repliedincredulously, 
‘What do you mean I look like Walt Disney? I am Walt Disney!” 

Fortunately, Walt’s traveling party was equipped with a 
number of stories to cover such goofs, explaining that Walt had 
roots in Central Florida and was simply in t own on a visit (his rn 
parents were married in the region, and his father spent a sum- i | 
mer running a hotel in Daytona Beach). 

Those “cover stories” couldn't, however, prevent the news- 
paper “cover story” that exposed the mission a year later. (More 
on that in a minute.) 

The art of deception extended to the land-purchase process 
as well, with the company buying parcels of land under various 
assumed names, including Ayefour, which, read aloud, sounds an 
awful lot like the freeway that would feed Walt’s new kingdom. 
(Look for Ayefour and other assumed company names on the 
“M.T. Lott Real Estate” window near the intersection of Main 
Street, U.S.A.o and Center Street in the Magic Kingdom Park.) 

Even Walt’s lawyer was a master of deception, taking special 
care to fly from Florida to Detroit before continuing home to 
California, prompting reporters to believe that a Michigan com- 
pany was behind the massive land-purchase effort. 





Walt’s reserved seat in the Grumman Gulfstream is visible 
here in the far-back of the cabin. 


he 


The Grumman Gulfstream as it appears today at the 


Teo much information neice 


Okay, back to the big slip up that finally blew the cover off 
this whole mission. 





The year was 1965, and an Orlando Sentinel reporter named merr bet 
Emily Bavar was in California covering the 10th anniversary of Urr Tne G U I D E M A p 
Disneyland Park. - 

“She asked Walt during a press conference if he was behind Looking for a sight-seeing side trip to add to your next 
the big land purchase in Central Florida,” Jim said. “Walt Walt Disney Worlds vacation? 
replied, ‘Why would I want to do that? It’s the lightning-strike Use your favorite mapping system to find 425 E. Central 
capital of the world’ And then he proceeded to rattle off various Blvd., in downtown Orlando. 
Central Florida tourism facts and figures that would seem to Now an apartment complex, this site once was home to 
make the region a poor fit for a Disney Theme Park. Needless to the Cherry Plaza Hotel, which hosted the famous press 
say, She walked away wondering how a man with so little interest conference during which Walt Disney revealed to the world 
in the region knew so much about it.” that he was, in fact, building in Central Florida. 

Bavar conferred with her Editors, who decided to run the Look for more “Off the Guidemap” tips in future 
now-famous cover story under the headline, “It’s Disney!” editions of Vacation Magic. 


And, with that, Walt’s undercover flights and grand develop- 
ment plans became the worst-kept Disney secret on the planet. 
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Forbidden forests. Gnarled train tracks. A legendary beast 
in full attack mode. Not your traditional Disney joyride. 

“Every Park needs a wide-ranging menu of experiences, 
from the very pastoral, sweet and quiet, to the intense, high- 
energy thrills,” said Walt Disney Imagineer Joe Rohde, one of 
the creative forces behind the new Expedition Everest — Legend 
of the Forbidden Mountain™ attraction at Disney’s Animal 
Kingdoms Theme Park. “This is our high-energy, big-thrill 
adventure attraction.” 

It’s a family-friendly thrill, mind you, with 
an anticipated height requirement of only 44 
inches (compared to the 48-inch requirement for 
the Rock ‘n Roller Coastere Starring Aerosmith 
attraction at the Disney-MGM Studios), but don’t 
be surprised if it gets your pulse racing. 

Towering over the Theme Park’s Asia area, 
the attraction is ready for its official grand 
opening in April. (Editor’s note: The attraction 
actually is offering sneak “peaks” now as it 
prepares for its official opening, so if youre in 
town in before April, be sure to check it out!) | et 

More than just a thrill ride, this high- 
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and forests — where only special monks are meant to go. So 
there’s this interesting correlation between the Yeti and these 
pristine, untouched landscapes. 

“At Expedition Everest, we as Guests intrude into an area 
protected by the Yeti and, as a result, incur its wrath.” 


The adventure begins 

Upholding Disney-storytelling tradition, the Expedition 
Everest adventure begins long before you board your 
train. 

As you approach the mountain from the Asian 
village of Anandapur, a monumental shrine comes 
into view, eerily mirroring the mountain’s silhouette. 
Within that shrine, a menacing bronze sculpture 
honors the “ruler of the mountain.” 

Your pathway to a trekking place for moun- 
taineers takes you past the construction site for the 
Yeti Palace Hotel. (Don’t call Member Services for 
reservations; this is just part of the storyline. Though 
The Villas at Disney’s Yeti Palace Hotel has a nice 
ring to it!) 


Walt Disney Imagineer Now in the Tibetan village, you see Yeti totems 


energy train adventure races you toward a face- Joe Rohde splattered in red and yellow paint, and adorned with 


to-muzzle showdown with a legendary creature 
that has permeated Himalayan cultures for 
generations. 


Beauty of the beast 


“We learned of the legend of the Yeti from the Sherpa 
people of the Himalayas,” explained Joe, who has made numer- 
ous trips to the region. “At one level, there’s this belief that this 
is a real creature, an animal that lives in the forest near the 
snowline, goes up into those snowy areas to eat little animals 
and sometimes eats your yak. 

“But then there’s this other level of understanding that sees 
the Yeti as kind of a guardian of the pure and restricted areas of 
the Himalayas. There’s this whole idea that, throughout the 
Himalayas, there are these secret, hidden places — huge valleys 


Visit www.disneyeverest.com for everything from attraction details to findings from Imagineers’ recent 
mission to the Himalayas to the interactive “Yetivision” experience. 
The Web site also will share broadcast schedules for Discovery Networks’ upcoming Expedition 


Everest-related TV programs. 
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various charms added by locals. Fliers affixed to 

nearby rocks and telephone polls tell of the Yeti’s 

presence and warn you to respect the forbidden mountain. 
“Clearly, Joe said, “something is happening here.” 

Huge banners reading, “Welcome Expedition Everest” soon 
lighten the tone, and you come to realize that you are the wel- 
comed explorer. Apparently, you accepted an invitation from 
local entrepreneurs to board their refurbished steam train en 
route to the forbidden mountain. (Guess you didn’t take those 
fliers to heart.) 

Undaunted, you enter the appropriate Himalayan Escapes 
booking office (choosing the stand-by or Disney’s FASTPASSe 
line), where you see all the makings of a small, rural Nepalese 
office. (Joe recommends trying the stand-by line at 
least once to get the richest queue experience.) 
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Pot-belly stoves provide warm relief from the brutal cold. 
Personal belongings strewn across the balcony suggest that the 
proprietors are living upstairs. Photos offer a glimpse into the 
Himalayan adventures ahead. 

Now booked for your expedition, you proceed to a 
detailed Mandir (pronounced mahn-deer) pagoda structure. 
Every detail of the structure (designed by Imagineers in collab- 
oration with Nepalese artisans in Katmandu), from the ornate 
trim surrounding the windows to the intricate carvings cap- 
ping the beams, represents the Yeti as the mountain’s protector. 

Those images stick with you as you wander through a 
trekking shop and into the Yeti museum, where you explore 
the history and biology of the Himalayas, the local cultures of 
the region’s people and how it all plays into the legend of the 
Yeti. Accounts from explorers who have reported Yeti sightings, 
along with a startlingly large footprint, make you question 
your decision to take those entrepreneurs up on their offer. 

“By the time you leave the museum,’ Joe said, “you're 
hopefully convinced that the Yeti is real.” 

Yeti or not 

There’s no turning back now, as you're at the loading dock 
and boarding your steam train. Rugged, industrial and coated 
in rust, this isn’t exactly the Amtrak sleeper car. 

Your journey begins with a leisurely ride through the 
countryside before you begin to ascend into the high moun- 
tains. Along the way, you travel through an old fortress that 
used to guard the approach to the mountain, and you see a 
huge mural of the Yeti as its guardian. 

Next comes a careful trip across a narrow, creaking metal 
bridge and into the closest and most foreboding mountains, 
where the adventure really begins. (If you want to be completely 
surprised, stop reading here. Otherwise, here's what you may 
expect next.) 

Not long after you cross that harrowing bridge, you see 
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something even more foreboding — gnarled train tracks and 
the Yeti’s footprints fading off into the snow. The beast is near! 

Left with few options, you fall backward into the moun- 
tain, zooming around the twisting tracks until youre forced to 
stop again, just in time to see the shadow of the Yeti as it 
prepares to attack you. 

You fall again, this time zooming 
toward your inevitable encounter with 
the legendary guardian, now in full 
attack mode and tearing apart 
the track before your eyes. 

Are you the Yeti’s 
latest victim, or will you 
live to tell the tale? 


There’s only 

a « 
one way to gets . 
find out. es | I , ) = 
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So you want to build a mountain range. Not just any range, 
mind you; a famous one. And it’s going to house a legendary 
beast. No problem. You'll just need a few good Imagineers. 

Vacation Magic caught up with the makers of Expedition 
Everest — Legend of the Forbidden Mountain™ to give you a 
sneak “peak” into the creative process behind this new Disney’s 
Animal Kingdome attraction, opening officially in April. 


Place it 

Before you get too excited about building your mountain, 
youll need to figure out exactly where to place it. (A Celine 
Dion song may lead you to believe that “Love Can Move 
Mountains,’ but Imagineers know it’s not that easy once 
construction begins.) 

Principal Production Designer Daniel Jue, who has worked 
on the project from concept to reality, said location was critical 
for this major attraction. 

“Visually, we knew this was going to be a towering icon for 
the Theme Park,” Daniel explained. “So we used a variety of 
tools to determine how to position the mountain range to 
ensure it looked convincing from every angle, whether you're 
standing at the attraction’s entrance in Asia or seeing the moun- 
tains’ peaks rising across the river from Africa.” 

Those tools ranged from tethered helium balloons that 
simulated the attraction’s height to sophisticated computer 
programs that placed a three-dimensional attraction rendering 
into a “virtual” Theme Park. 

“Beyond artistic considerations, we also worked really 
closely with our Theme Park Operations partners to adjust 
everything from queue lines to load- 
My and-unload areas to ensure that the 
Re c \ ae fe ; ‘ attraction operates efficiently,” 

us af Daniel said. “The end result, 
if: we hope, is a perfectly 
placed attraction 
on every level.” 
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Imagineering Everest 


The making of Disney’s newest mountain 


Track it 

Okay, so you've got your location, and you've even concep- 
tualized your mountains’ appearance (moving from sketches to 
detailed paintings to foam models to three-dimensional com- 
puter renderings). But unless you expect Guests to embark on 
an E-ticket hiking experience, you're going to need a track. 

“This isn’t just a ride; it’s a thrilling adventure story, and we 
knew the track would have to be, not just a means of moving 
ride vehicles, but a critical part of that story,” explained 
Technical Director Mark Mesko. (Those vehicles, by the way, are 
designed to look like old trains once used to haul tea. This con- 
tinues a storyline established in the queue area, where a defunct 
tea factory now houses expedition booking offices. These unique 
trains’ steam engines push the cars from behind, much like 
actual “pusher” trains used in the Himalayas.) 

Every turn of the track has a story to tell, ascending slowly 
during a peaceful journey through bamboo forests, twisting and 
turning through pulse-racing chase sequences (including a 
backward plunge into total darkness), and even becoming 
gnarled in wreckage at the hands of the legendary Yeti. That’s 
the result, but getting there wasn’t easy. 

Engineers spent countless hours modeling a three- 
dimensional track system in a computer, harnessing the laws of 
physics as they planned every twist, turn and plunge. From 
there, the team plotted the track to scale, printed their design 
on sheets of cardboard and literally laid out their track in a 
sculpted, foam version of their mountain range to ensure that 
everything was in sync. 

“Then, of course, we’d encounter a logistical challenge or 
have a slight change in creative direction that would send us 
back to the drawing board to redo our physics calculations, re- 
plot our design, create a new cardboard track and so on,” Mark 
recalled. “We went through about a dozen iterations of the track 
in a three-week period before settling on our final design. That 
process would have been nearly impossible without computer 
technology.” 


Paint it 

Excellent. The track is in place, our 
mountain is looking divine from every 
angle, and, as luck would have it, nearby 
crews have made headway on the sparkling 
new village at the base of the mountain 
range. Hmm, this is going to be a problem. 
Old Tibetan structures that gleam like 
Main Street, U.S.A. storefronts? Call in 
the painters! 

“We employed some simple tech- 
niques to achieve incredible aging effects 
on our village buildings,” revealed Show 
Production Designer Joan Hartwig. “One 
technique that people laugh at the first 
time they see it involves us painting a wall 
with a base color and then literally throw- 
ing a mixture of peat moss, sand and water 
at the wall. We then apply a paint wash on 
top, and when it dries, we hose off the 
moss, creating a weathered, almost 
mildewed, appearance.” 

(Next time you visit, note that the attraction’s aging effects 
differ slightly from those used in the nearby Annandapur 
village, as the “elevation” of the Himalayas makes for drier air 
and a therefore “dustier” effect on the aging process. ) 

Another technique, known in Himalayan areas as paint 
slurry, involved artists pouring thickened paints down sloped 
walls from the buildings’ rooftops, creating a drip-candle 
appearance seen on many Nepalese structures. 

“Tt’s not the cleanest technique,” Joan admitted. “But it’s 
effective.” 

Of course, none of these techniques would be convincing if 
done with Florida’s traditional pastels. For this job, a much 
more spiritual color palette was in order. 

The paint-slurry buildings, for instance, called on a palette 
of four mineral-based Himalayan colors: an interchangeable red 
and yellow used to denote importance and deter evil spirits, a 
bluish black symbolizing the underworld and a traditional white 
representing the spiritual world. 


Prop it 

Okay, what do we need now? Ooh, how about some props? 
Say, about 8,000 of them. 

“From the mundane spoons and cups cluttering the live-in 
booking offices to the real expedition photos in the Yeti 
Museum to the spiritual Yeti dolls found in a shrine, Imagineers 
scoured the Himalayas to gather authentic props to bring our 
environments to life,” Daniel said. “We really tapped into our 
library researchers to find images and items that would help us 
tell our story, and the impact is tremendous.” 


Fill it with a beast 
What would a Disney’s Animal Kingdome attraction be 
without an animal? (A fish out of water? A round peg in a 





square hole? Insert your favorite misfit cliché here.) We need 
a Yeti. 

“The Yeti is the biggest Audio-Animatronicse figure we've 
ever created,” Daniel explained. “It’s been compared to the size 
of a bull elephant. 

“Throughout the creative process, we consulted with biolo- 
gists to ensure that our design was inspired by actual animal 
research. We literally started with a skeleton and began to layer 
its muscular structure, using biological research to justify every 
detail. From the positioning of its neck to the size of the crown 
of its skull, every aspect has a purpose.” 

The end result isn’t a monster, but a creature that should 
feel right at home in a Disney’s Animal Kingdom attraction. 

Let’s see, did we leave anything out? Of course we did. 

(It’s a magazine, not a blueprint.) But those are the basics. It 
may not prepare you to build your own Everest, but at least 
you can dazzle your friends with your inside knowledge while 
youre waiting in line for your first ride through Disney’s 
newest mountain! 
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Web of change 

Fueled by Member feedback, the team behind 
www.dvcmember.com continues to enhance the Member- 
exclusive Web site with new functions and features. 

The site’s latest additions let Members pay their Annual 
Dues and track their Vacation Points (viewing past Vacation 
Point transactions and Vacation Point activity for upcoming 
vacations, as well as seeing how many Vacation Points remain 
available to bank, borrow and use). 

“Most Members told us they were having to track their 
points on paper, and some even developed spreadsheets to keep 
everything in order,’ said Disney Vacation Club Cast Member 
Cherie Rogers. “This new feature offers a much more convenient 
way to track how many points are available to use, bank or bor- 
row. Plus, the site provides Members with customized alerts 
to remind them of banking windows, so there’s great benefit 
to logging in often.” 

The Web site also has enhanced the “Request a 
Reservation” form, making it easier for Members to request 
reservations for Disney Vacation Club Resorts and a growing 
number of Resorts through The Disney Collection. 

“The enhanced form is more aligned with reservations 
forms utilized on other Disney and external Web sites,’ Cherie 
explained. 

Future plans for the Web site include new features that will 
let Members update their Member profile, 
manage loans and more. 

“Tt’s all part of our 
continuing effort to 
evolve the Member 
Web site and give 

Members access to 
what they need, 
when they need it,” 
Cherie said. 
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Grillin’ and chillin’ 

The Turf Club, the horse-racing-themed lounge nestled 
behind The Artist’s Palette at Disney’s Saratoga Springs Resort & 
Spa, is becoming The Turf Club Bar & Grill. 

Debuting officially this summer, this expanded destination 
will offer table-service dining for about 140 people, including 
seating for 90 in a new dining room and room for 50 on a cov- 
ered patio overlooking Disney’s Lake Buena Vista Golf Course. 

Beyond the expanded dining space, the lounge will continue 
to be a place to shoot pool, enjoy a cocktail or simply kick back 
to watch the big game on TV. 

“This will be the best of both worlds,” said Disney Vacation 

Club Resorts General 
Manager Sonya Deese- 
Byrnes. “The lounge will 
continue to be a great 
place to unwind after a 
day in the Parks, and the 
expanded space will 
complement The Artist’s 
Palette by offering a 
table-service dining option.” 
Selections from the new menu already are available in 
the lounge, such as crab-cake bites, buffalo chicken strips and 
more. Look for the expanded menu this summer, featuring a 
variety of “American favorites creatively prepared,” including 
appetizers (from fried calamari to a baked onion soup), entrees 
(including a grilled salmon BLT on olive panini bread with 
applewood smoked bacon) and desserts (the chocolate-hazelnut 
soufflé with seasonal berries may be habit forming). 

“We're already hearing rave reviews for the menu selections, 
and we look forward to debuting the expanded selections,” 
Sonya said. 

Look for more details about The Turf Club Bar & Grill in 
the summer edition of Vacation Magic. 





Find content from your Home Resort (or its “sister” resort) by looking for these icons throughout the “Around the Neighborhood” section. 






\ » Disney's 
BoardWalk Villas 
Disney’s Hilton Head 
Island Resort 








Disney’s Beach 
Club Villas 
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Disney’s Old Key 
a Nest Resort 





Disney’s Vero Beach 
Resort 












The Villas at Disney’s 
Wilderness Lodge 


Disney’s Saratoga Springs 
Resort & Spa 









Easter’s on its way 

Millions of homes will host festive Easter celebrations on 
April 16, and Members’ Disney vacation “homes” will be no 
exception. 

Many Disney Vacation Club Resorts mark the occasion each 
year with a “candy scramble,” a sweet twist on traditional Easter 
egg hunts. Throngs of anxious children comb designated green 
spaces in search of sweet treasure during these high-energy 
events. 

Beyond candy scrambles, Resorts’ Easter celebrations have 
ranged through the years from special appearances by Disney 
characters to unique restaurant menu items to Easter-themed 
children’s games and activities. 

Resort leaders are polishing off plans for this year’s Easter 
festivities as this edition of Vacation Magic hits the presses, so be 
sure to inquire at your Resort’s front desk for the latest details. 


Children scramble for Easter candy at Disney's Saratoga 
Springs Resort & Spa. 


Easter candy fun facts 
According to the National Confectioners Association... 


* Chocolate eggs debuted in 19th century Europe. 

* Confectioners produ ce abo ut 90 million chocolate Easter 
bunnies and 16 billion jellybeans for each Easter season. 

- About 76 percent of people eat the ears on chocolate 
bunnies first. 

* Factories crank out about 5 million marshmallow 
chicks and bunnies a day in preparation for the Easter 
holiday. 

* Easter ranks behind only Halloween in terms of 
confectionery sales. 

* Red remains kids’ favorite jellybean color. 

* The Guinness Book of World Records lists the largest 
Easter egg at 25 feet in height and 8,968 pounds in weight. 
(The book also credits Queen Victoria Park in Niagara 
Falls with hosting the largest Easter egg hunt, with 8,200 
kids hunting for 254,000 eggs.) 









Milestone Members 

Harry and Mary Shasho of La 
“ Plata, Md., Members at 

Disney’s BoardWalk Villas 
since 1997, recently visited Epcote 
hoping to ride a Segwaye Human 
Transporter, the innovative 
personal vehicle that debuted in 
2001. Little did they know they’d 
wind up owning one. 

The couple signed up for the 
“Around the World at Epcot” tour, a two-hour experience 
that lets Guests explore the Theme Park aboard Segway HTs. As 
luck would have it, their tour group would include the milestone 
10,000th Guest to participate in the experience. The group 
marked the occasion by taking part in a special ceremony, dur- 
ing which one lucky family would walk away with their very own 
Segway HT. (The group also included James Hinton, Member 
since 1991, and Joyce and Joe Villano, Members since 1996.) 

The Sashos emerged the winners, adding another chapter 
to their book of Disney memories. 

“We try to get a new experience each time we visit,” Harry 
told Vacation Magic after the ceremony. “Who knew this partic- 
ular experience would turn out like this?” 

Mary saw the experience as the proverbial icing on the 
cake, saying, “We were already having such a great time; this just 
takes it to another level!” 

For more details about the “Around the World at Epcot” 
Segway tour, or the hour-long “Simply Segway at Epcot” experi- 
ence, call (407) WDW-TOUR (939-8687), and remember to ask 
for your 15 percent Disney Vacation Club Member discount. 


Pictured above from left, Members Harry and Mary Shasho 
show off their prize. 


Disney's Animal Kingdom Lodge, 
available to Members through The 
Disney Collection, recently welcomed 
a 145-pound bundle of joy to its 
savannas. Muhali, a baby female 
giraffe born at the Resort during the 
2005 Thanksgiving holiday, has 
adjusted well to her surroundings 
and is described by Animal Keepers 
as being a “ball of energy.” (She also 
= a on healthy pounds since birth, but printing a girl’s 
current weight just seems rude.) 


Visit www. disneywildlifefund.com to learn how you can 
support giraffes and other animals with as little as $1. 
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A decade of Lowcountry memories 

i Disney's Hilton Head Island Resort celebrates its 10th 

( ius anniversary on March 1, and for the Resort’s Members, 
e it’s been a decade of memories. 

The Stubel family of Marietta, Ga., Members since 1993, felt 
at home at the South Carolina Resort from the beginning. In 
fact, they decided to extend their stay at the Resort just a few 
days into their first visit in 1996. 

“We just didn’t want to leave,” Dottie Stubel told 
Vacation Magic. “We've been back at least two or three times 
a year since then.” 

Dottie admits that it’s hard to pick a favorite memory from 
her family’s numerous trips. 

"We've had so many great times there,” she said. “Last sum- 
mer, our room had a beautiful marsh view, and we saw dolphins 
from our porch!” 

For Member Patti Pozella from Chapel Hill, N.C., the 
excitement of vacationing at the Resort begins before her family 
even reaches the property. 

“There’s a bridge from the mainland onto the island, and 
its such a magical time when we go over the bridge because we 
know were almost there,’ explained Patti. 

She and her daughter Cailyn, 13, Members since 1993, now 
spend many birthdays and holidays at the Resort, enjoying 
Thanksgiving dinners with friends and even helping Cast 
Members dye hundreds of eggs for the annual Easter egg hunt. 

The Resort is really the culmination of the Disney spirit; 
family, fun and a beautiful beach,’ Patti concluded. “It truly is 
like coming home.” 


Radio play 


_... Houston Astros, you've just won baseball’s National 
ane League championship! What are you going to do next?” 
~ They're going to the ESPN Club at Disney’s Board Walk 
Resort! (Doesn't sound as snappy as “I’m going to Disney 
World,” but we wanted to be specific here.) 

The Astros, fresh off their first World Series appearance 
in team history, won't just be there for the ESPN Dingers 
(those addicting boneless buffalo wings). They’ll be inter- 
acting with fans Wednesdays at 8 p.m. in March during 
“Astroline, a Houston sports-radio show that broadcasts 
from the club’s SportsCentral stage while the team 
conducts its Spring Training camp in nearby 
Kissimmee. 

Roger Clemens, Andy Pettitte, Lance 
Berkman, Craig Biggio and Jeff Bagwell are 
among the Houston heroes who have visited 
the club to take part in past broadcasts. 

The SportsCentral stage also is home to 7 
*Mouthing Off,’ an independent sports-talk- 
radio show that airs nationwide Friday nights on 
the SportsByLine USA network, as well as around the world on 
American Forces Radio. Hosted by former professional wrestler 


While Disney’s Hilton Head Island Resort celebrates its 
[0-year milestone, a stage production of Disney’s Beauty and the 
Beast is engaging audiences at the nearby Coastal Art Center. 

Inspired by this opportunity to spread the magic, Resort 
Cast Members are working with the Art Center (located within 
walking distance of the Resort) to allow some special audience 
members to enjoy the show. 

“We're purchasing a number of seats for local youth groups,” 
explained Cast Member Alisa Pitrizzi. “It’s a great way for us to 
to extend our celebration, and a special piece of Disney magic, 
to the local community.” 





and Major League Baseball pitcher Eddy 
Mansfield, and former National Football 
League standouts Brian Jozwiak and 
Darryl Talley, the show engages club 
Guests in lively sports discussions 
during tapings Thursdays at 5 p.m. for 
rebroadcast on Friday nights. 
Another big draw for fans is 
“SportsTalk Live!,’ an ESPN Club-produced 
show that has featured such stars as baseball’s 
Barry Bonds, Mariano Rivera, Manny Ramirez 
and Jeff Conine; football’s Joe Montana, Jim Kelly 
and Jim Haslett; hockey’s Scotty Bowman and Joe Sakic; 
and basketball’s Scottie Pippen. “SportsTalk Live!” takes place 
most weeknights at 7 p.m. 

“The producers of these shows love the idea of a live 
audience,’ ESPN Club Program Manager David Ravetto told 
Vacation Magic. “The concept of having an interactive audience 
has caught on throughout the broadcast industry.” 

These are just a few of the many radio shows that broadcast 
from the club, so be sure to stop by during your next Walt 
Disney Worlde vacation to see who’s at the mic! 














Resorts rated among “World’s Best” 
yo Travel & Leisure Family magazine 
— recently unveiled results from its 


Vacation Magic is pleased to report that two 
Disney Vacation Club Resorts — Disney’s 
BoardWalk Resort and Disney’s Vero Beach 

_ Resort — appear on this year’s Travel & 

. Leisure Family list, as do two Disney Vacation 
Club “sister” Resorts — Disney’s Beach Club 

Resort and Disney’s Wilderness Lodge. (The mag- 
azine called particular attention to the theming of 
Disney’s Wilderness Lodge, saying it “channels 

America’s national parks to uncanny effect.”) 

Other Walt Disney Worlds Resorts drawing 
acclaim included Disney’s Animal Kingdom Lodge, 

Disney’s Grand Floridian Resort & Spa and 

Disney’s Polynesian Resort. 

Readers also praised a Disneylande 

Resort destination, recognizing Disney’s 
Grand Californian Hotels. 
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_.... annual World’s Best Awards survey, 


a} through which readers identified 








the “most family-friendly resorts in 
the Americas.” In presenting this year’s 
honorees, the magazine 
recognized resorts’ increasing efforts to 
accommodate families. 
“Until recently, all a resort needed to attract 
families was a great location, attentive service and 
maybe a kids’ camp,” the article read. “But of late, 
the ante has been upped considerably.” 
The article named everything from 
children’s spa services to family-oriented 
timeshare options among the offerings catering, 
to families. d 
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Lucy the Elephant 
an Just above the fireplace in the Disney’s Board Walk Resort lobby stands Lucy, a 
_.. » miniature reproduction of the historic Elephant Hotel. 

The original pachyderm-shaped hotel, built in 1881 based on a design by 
Philadelphia entrepreneur James Lafferty (who received a patent for his design in 1882), 
garnered much attention during its 
heyday along the Southern New Jersey seashore. (Some sailors’ first 
glimpse of the towering elephant reportedly led them to swear off -” | 
their rum rations. ) y 

The unusual building, dubbed “Lucy” shortly after opening to 
the public, endured much change through the years, becoming a 
private home in 1902, switching owners during financial crises, and 
surviving hurricanes in 1903 and 1944. Lucy moved to a new site in 
Margate, N.J., on July 20, 1970, and landed on the National Register 
of Historic Places in 1976. Visitors continue to flock today to 9200 
Atlantic Ave., to take a look at “Lucy the Margate Elephant.” 

To learn more about Lucy, visit www.lucytheelephant.org. 
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Recipe serving size: 3 1. Mixall but the last three ingredients gently until 

3 oz. snow-crab meat well blended. 

4 1/2 oz. lump-crab meat 2. Roll mixture into 1.5 oz. cakes and place in freezer 
1 oz. eggs, beaten until firm. | 
2 pinches cilantro = 3. When firm, dust cakes with flour. 

1 pinch salt-and-pepper mix I _ 4. Roll dusted cakes in the 4 oz. portion of 

1 oz. mayonnaise 1 beaten eggs and then coat in Panko bread 

0.5 oz. breadcrumbs he, crumbs. 

1 pinch fresh parsley ot pl 5. Deep fry in cooking oil for 2 1/2-3 


0.5 oz. heavy cream minutes until cakes are golden 
9 oz. Panko bread crumbs brown and reach an 

4 oz. eggs, beaten (separate from portion above) internal temperature of 165 

4 oz. flour degrees. 


including her own, as she and her husband became Members 

in 1996. 
“We have six children and 15 grandchildren,” Carole 
explained. “It’s been great to be able to take them on Walt 

~ 4 Disney Worlds vacations and to everywhere else!” 

an When the South Carolina Disney Vacation Club 

e Preview Center closed in 2002, Carole knew her love for 

Disney’s Hilton Head Island Resort would keep her on 

the bayou. 

“Tt’s such a relaxed atmosphere,’ Carole said. 
“And even though we don’t have the Theme Parks 
in our backyard, we have so many recreation activ- 
ities and such great Cast Members. And we can be 
real ‘characters, believe me.” 

' Currently, you'll find Carole assisting Guests at the 
Resort’s Front Desk, where she continues to find 
inspiration in the Disney Vacation Club community. 












Carole Townsend 
p=, While you may be familiar with many of the 
( : Roan - Lowcountry traditions at Disney’s Hilton Head 
a Island Resort, Cast Member Carole Townsend 
likely knows them all. 
Her Disney career on the island began well before 
Resort construction was complete, working at the 
local Disney Vacation Club Preview Center in 1995. 
For Carole, it was a dream come true. ! 
“Ever since I was a little girl, I always wanted to be 
a Disney Cast Member,” Carole told Vacation Magic. 
“But I knew I'd probably never wind up in Florida or 
California. When Disney announced they were coming 


here, I was so thrilled.” =i “It’s wonderful seeing the same Members here year 

Carole started as an Advance Sales Associate and after year,” she said. “I’ve met so many great people. 
welcomed dozens of families to Disney Vacation Club, My family will tell you that’s all I ever talk about!” 
Know your neighbor 


Pictured from left are our cover stars for this edition of Vacation Magic — Benedetta 
and Robert Machado, Members since 1994 (the Machados own at Disney’s Old Key West 
Resort, Disney's Beach Club Villas and Disney’s Saratoga Springs Resort & Spa), and Rosa 
Andino and Wendell Philp, Members since 2004 (Disney’s Saratoga Springs Resort & Spa), 
all Central Floridians. 


Kings of the mountain: Our cover crew took on Disney’s newest mountain six times on 
the afternoon of our shoot. And they lived to tell the tale! 





SMALL TALK 





As a reminder, Members using Vacation Points for stays 
c*) of seven or fewer nights at a Disney Vacation Club 

Resort receive a trash-and-towel service once during 
their stay, while stays of eight or more nights call for a full- 
cleaning service on the fourth day and a trash-and-towel service 
on the eighth day. Member Services does offer the option of 
purchasing additional trash-and-towel services in advance for 
$10 a day and additional full-cleaning services for $20-$60 a day 
(depending on room type). Refer to the Housekeeping Services 
section of the Member Handbook for more details about this 
“Pay As You Play” option. When using your Vacation Points for 
reservations for your Guests, please inform your Guests of the 
details of these services. 


Please remember that pool hopping at Walt Disney 

World Resorts isn’t available at Uzima Pool at Disney’s 

Animal Kingdom Lodge or Stormalong Bay at Disney’s 
Yacht & Beach Club Resorts. Due to expected high occupancy, 
pool hopping won't be available at any Resort Feb. 19-25, 
April 8-16, May 26-29, July 1-8, Sept. 1-4, Nov. 20-26, and 
Dec. 17, 2006-Jan. 2, 2007. Other restrictions also apply to this 
Member perk. Complete details are available in Portable Perks 
and at www.dvcmember.com. 






#rre@ Phase II of construction is complete at Disney’s Saratoga 
; ee _ Springs Resort & Spa, bringing the Resort’s room total to 
EEE 940 (or 552 Vacation Homes). Watch Vacation Magic for 
details about Phase III, scheduled for completion in 2007. 


2006 Condominium Association Meetings 


The following 2006 Condominium Association Meeting 
dates and times are subject to change, 
so be sure to visit www.dvcmember.com for updates. 


wv Disney’s Old Key West Resort (Nov. 29, 12:30 p.m.) 
wv Disney’s Saratoga Springs Resort (Nov. 29, 3 p.m.) 
wv Disney’s Vero Beach Resort (Dec. 1, 2 p.m.) 
wv Disney’s Hilton Head Island Resort (Dec. 4, 9 a.m.) 
wv Disney’s BoardWalk Villas (Dec. 5, 9 a.m.) 
wv The Villas at Disney’s Wilderness Lodge (Dec. 5, 12:30 p.m.) 
wv Disney’s Beach Club Villas (Dec. 5, 3 p.m.) 


Please remember to reserve your Vacation Home as soon as possible if you plan to attend the 
Annual Meetings. 








* removed two Studios and two one-bedroom Villas from 
its inventory of smoking rooms to become non-smoking. 


Fe Please note that Disney’s Hilton Head Island Resort has 


| projects that began this winter at Disney’s Hilton Head 
Island Resort, including tree trimming; the replacement 
of mattresses, comforters, air-conditioning units and some cur- 
tains in Guest rooms; and the refinishing of Surfmen’s Station 
hardwood flooring and Guest room furniture. 


Fe Work is continuing on several continuous-improvement 







a In an effort to provide the best service and food quality 
«=P for all Guests, Olivia’s at Disney’s Old Key West Resort 
no longer offers its menu items at Good’s to Go. 


$4 Roof work at Disney’s Vero Beach Resort is scheduled to 
s continue through March. 


By'4, Special dining offerings will be available this Easter 

Ske Sunday (April 16) and Mother’s Day (May 14) at Disney’s 
Vero Beach Resort, including dinner specials at Sonya’s 

and Shutters, lunch specials at Shutters and a special buffet in the 

SeaGrape room. For more details, call (772) 234-2180. 


To clarify a “goof” that appeared in the 
winter 2005 edition of Vacation Magic, 
, Internet access is available in the 

c » oe fe Disney’s Vero Beach Resort lobby for 

= a_i $5 for each half hour. 





Don't miss the updates! 


You may be nearing the end of this edition of 
Vacation Magic magazine, but the magic doesn’t end here. 
Look for the latest news, important reminders and exclusive 
Disney-history features each month in Vacation Magic 
E-mail Update (formerly Member Clubhouse). 


If you don’t receive the e-mail newsletter, be sure to 
register your e-mail address at www.dvcmember.com. After 
registering and entering the site, click on the “Update Your 

Profile” link in the “Member Resources” box, and then check 
the Vacation Magic E-mail Update box in the 
“Update E-mail Preferences” section. 
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nad Walt Disney World vacation. - 
We bite the Disney Wonder sailings both day 
and night, with lots to do for the children and for vs 
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Wik we hated to leave the ship, 
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bows had So much 
fun. They didnt 
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oy Universe. 
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For ow frst Dine. | 
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Vacation Club Members, my wife and | decided +t 
ee my 74 —vear-old mother with 9 tr To 
he Walt Pichey World Resort. wheve. He 


Shave. the max} a 

stat asic with her 2-year—old Brandcon, 
P My mother’s lact Walt Picney World visit wac 

; YEaVS ago, anal Disney Vacation Club ended 
ev 50-year hiatus. She couldn't believe how 


much everythin had Wh a 
Much , and Ch 
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ll ) seen if Dicne. 
= we ee coun Club had existed 50 years ago, ; q 
a This wag a very special trip for 
SHARE YOUR STORIES, PHOTOS AND VACATION TIPS! want to P yok vs, anal | 


Send e-mail to VacationMagic@disneyvacationclub.com. 
Please attach any photos in the highest possible resolution. If you 
prefer to mail hard copies of your letter and photo(s), send them to 
Disney Vacation Club « Letters From Home ¢ 200 Celebration Place » 
Celebration, FL 34747. Note that submissions may be edited, become 
the property of Disney Vacation Club and will not be returned. 


Thank Dichey Vacation Club 
anal 
Cast Memberc who made thic +4 a 
for my Mother. 
See 4a real Soon! 
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P SO memorable. 


Dennis Burke 
Chesapeake, Vr 
Member SINCE. 2004 
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Stan Cri ffin 
Fredonia, Wig. 
Members since 2000 















My wife and | recently joined Disney Vacation Club, and weve already very abd that we did. 
hows, and we've 


tam a Five Chief, and my wife iS in law enforcement. We work. hava ard lo 
always on oro call. Couple that with having. 3 4 year-old con, and we need to take vacations to 


Keep the fami ctyo 
We. hoe stayed ot Disneys Old Key West Resort for ovr 
Ma weve already 


cons first visit to Disney, 
planning. ow NEXT Trip to Disneys Beach Club 
Villas. 

The pea Value { See with Disney 
Vacation Club is that we will plan ana take 
good, qual ty vacations. We ave making. great 
memories for the vest of ovr [Wes 

| commend Disney for having. cuch an 
innovative, flexible vacation plan. 















Ay ory Araycon 
Asheville, N.c. 
Member since 2003 
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The spires of Sleeping Beauty Castle are visible through steel beams framing what 
would become the Matterhorn Bobsleds attraction at Disneyland® Park in this late 
1950s photo. Today, Disney’s Animal Kingdome Theme Park is preparing for the spring 
debut of its Expedition Everest — Legend of the Forbidden Mountain™ 

| attraction, described by many observers as “a Matterhorn for the 21st century.” 
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